
In today’s fast-paced, data-rich business environment, making fast, 
effective decisions requires perfect integration between interactive 
reporting, planning, forecasting, and advanced analytics - something 
which point solutions are unable to deliver.

Unifying Business Intelligence (BI), Predictive Analytics, and 
Enterprise Performance Management (EPM) functionality in 
a single platform, Board offers a unique approach to decision 
making, driving visibility and efficiency from strategy down to 
operational execution. Thanks to its drag-and-drop, no coding 
approach, Board enables the self-service creation and 
customization of analytical and planning solutions which 
perfectly fit business needs across every department.

Analyze
Explore your data, run 

effective analysis, build 
interactive dashboards, 

and create impactful 
reports.

 
Combine business 

user self-service with 
enterprise-wide data 

governance.

Simulate
Conduct in-depth 
business modeling 

and scenario 
management. 

Understand the 
impact of your 
decisions on 

your business’ 
bottom line.

Plan
Unify different 

planning processes in 
a single environment 

for a completely 
integrated business 
planning approach.

Infuse intelligence 
throughout the entire 

budgeting and 
planning cycle.

Predict
Embed advanced 

analytical and predictive 
capabilities into your 

company’s processes.

Make it easier than 
ever for business users 

to produce powerful 
forecasts and insightful 

analyses to accelerate the 
decision-making process.

One platform, multiple capabilities

The #1 Decision-Making Platform
Transform your decision-making processes 
with unified reporting, analysis, planning, 
forecasting, and business modeling



Request a demonstration or find out more on our website:

Best-in-class companies recognize the important relationship between BI, Performance Management, and Predictive Analytics, 
and as a result Board’s unified platform is utilized by leading organizations to drive efficient, effective decisions.

www.board.com

The benefits of an all-in-one approach
A holistic view of the company ensuring the 
most up-to-date, accurate information is always 
available, helping to break down data silos and 
improve performance business-wide.

A robust link between hierarchical levels, 
departments, and people guaranteeing everyone 
is on the same page, informed from start to finish, 
and has a “go-to” place for dependable information.

Automation of repetitive, manual tasks
saving time, reducing effort, freeing up staff for 
more value-added activities, and removing the 
risk of manual errors.

Increased timeliness by removing the need for 
lengthy manual activities and overcoming the 
limits created by labor-intensive processes in Excel.

User self-sufficiency through a drag-and-drop, 
coding-free interface, removing the reliance on IT 
and enabling your teams to find the insight they 
need, fast.

Reduced TCO by replacing multiple standalone 
products, support packages, and consultancy 
fees with a single, unified approach.

Supporting leading organizations

Ready to start enhancing your decisions?

End-to-end driver-based planning

Coca-Cola uses Board as an end-to-end driver-based planning solution across its European Fast-Moving Consumer Goods 
supply chain. Thanks to Board, the group can analyze financial and operational data and consolidate information from 48 
manufacturing plants, 85 warehouses, and everything related to distribution, right down to a single local vending machine.

A single point of truth for reporting and planning

ZF began its Board journey by transforming reporting and analytics processes across all departments and geographies, 
creating a worldwide Management Information System for access to, and analysis of, data. The project was then extended to 
strategic and operational processes, resulting in a single solution for global planning and analysis across business divisions in 

230 offices and 40 countries.

Integrated business planning

Puma has used Board to transform a complex and scattered retail planning environment into an integrated business planning 
process across several departments and organizational levels. From target setting down to execution, more than 1000 employees 
selling into 120 countries now have increased visibility at every stage of sales, marketing, merchandise, and assortment planning.
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